














 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



 

 

 

 

 





















•Urbanization
•New technology
•Active aging of 
the population

Potential “black 
swans” of the global 

economy

•Climate change
•Global growth of 
the middle class

• Increased demand 
for water and food

The crisis 
background of the 
global economy

•Availability of 
destruction 
technologies

•Shift of economic 
power to East and 
South

Alterglobal 
imperatives of 
structural shifts
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Information economy 
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2017;  . 
SPb. Available at: http://www.aup.ru/books/m80/5.htm  

. 3 (7), p. 
36–42; Szopi ski, T. (2012): E-konsument na rynku usług, Warsz
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Promoting brands and trade marks 



Sales promotion 

The 
effectiveness 
of expenses 

on promotion



9 displays of 
advertising 
messages 
during 4 
weeks 

Week 

One display 
of advertising 
messages
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Information flows 
Advertisement recognition, 
brand recognition, market 
coverage, target audience 

coverage, amount of potential 
consumers, amount of regular 

customers before and after 
advertising messages
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2. 

3. 

4. 

Communication 
policies 
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Budget security  
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Budget security as: 
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